
Programme Name : BBA(Bachelors of Business Administration) 
 

Programme 

Outcomes 

PO1- The BBA degree is designed to provide knowledge and skills, both 

functional and integrative, in the field of business. 

PO2- The course has been designed to develop a student’s views and outlook 

on leadership, entrepreneurship and ethics. 

PO3- The curriculum has been carefully structured by expert academicians and 

industry leaders. 

PO4- It seeks to inculcate the most essential theoretical and practical skills 

which would help in overall development of the students. 

 PO5- Develop ethical thinking. 

PO6- Develop functional and general management skills. 

PO7- Inculcate a global mindset. 

PO8- Evaluate different business problems using analytical and creative, and 

integrative abilities. 

PO9- Build and Demonstrate leadership, teamwork, and social skills. 

PO10- Communicate effectively in different contexts. 

PO11- Analyze socio-political-economic environment of business organizations. 

Course Name Course Outcomes 

Management 

Accounting 

CO1- Apply managerial accounting and its objectives in a way that 

demonstrates a clear understanding of ethical responsibilities.  

CO2- Prepare various costing schedules where an analysis of cost classification, 

behavior, and type is completed.   

CO3- Apply and analyze different types of activity-based management tools 

through the preparation of estimates.  

CO4- Analyze cost-volume-profit techniques to determine optimal managerial 

decisions.  

CO5- Prepare a master budget and demonstrate an understanding of the 

relationship between the components.  

CO6- Perform cost variance analysis and demonstrate the use of standard costs 

in flexible budgeting.   

CO7- Outline and apply management tools and techniques such as the balanced 

scorecard, operational performance measures, quality, and environmental cost 

management.  

CO8- Prepare analyses of various special decisions, using relevant costing and 

benefits.  

CO9- Set-up and use a scheme of cost allocation;  

CO10- Set-up and use accounting for overhead costs;  

CO11- Implement job-costing and process-costing systems. 

Financial CO1- Know the various sources of finance. 



Management CO2- Understand the various uses for finance. 

CO3- Familiarize one with the techniques used in financial management.  

CO4- Know the functions of finance. 

CO5- Identify the different types of finance. 

CO6- Describe this relationship between finance with other allied disciplines. 

CO7- Know the significance of financial goals. 

CO8- Understand the meaning of capital budgeting. 

CO9- Know about capital expenditure.  

CO10- Understand the need for capital investment  

CO11- Point out the significance of capital budgeting. 

CO12- Describe the capital budgeting process. 

CO13- Spell out the factors influencing investment decisions. 

CO14- Describe the kinds of capital budgeting decisions. 

CO15- Analyze the combined effects of financial and operating leverages.  

CO16-Understand capital structure and value of a company and their 

relationship 

Production and 

Operations 

Management 

CO1- Know the various sources to transform the inputs to outputs.  

CO2- Understand how to apply management principles to the production 

function.  

CO3- Familiarize one with the techniques used in operations management. .  

CO4- Know the functions of operations management.  

CO5- Identify the different types of techniques of quality control.  

CO6- Know the significance of productions and operations management.   

CO7- The practical aspects of work study. 

CO8- The complete knowledge of supply chain management. 

CO9- The various aspects of Inventory decisions. 

CO10- The complete knowledge of Economic Batch Quantity with joint 

production runs Just in Time Manufacturing system.  

CO11- Inventory management. 

Marketing 

Management 

CO1- Know the marketing concepts. 

CO2- Understand the marketing environment. 

CO3-Familiarize oneself with use of internet in collecting information  

CO4- Analyzing the Micro environment; Needs and Trends . 

CO5- The Demographic, Economic, Social-Cultural, Natural, Technological, 

Political& Legal Environment.  

CO6- The Buying Decision Process: The Five Stage Model. Levels of Marketing 

Segmentation,  

CO7- Bases for segmenting consumer markets: Market Targeting,  

CO8- Bases for segmenting business markets.   

CO9- Meaning of Features of advertising  

CO10- Importance of advertising  



CO11- Advertising and Publicity 

CO12- Functions of advertising ,advertising media, advertising copy, Objections 

against advertising, Sales , Promotions, Direct Marketing, Personnel Selling, 

Interactive Marketing and Word of Mouth marketing and  Channels of 

distributions 

Basic Accounting 

  CO1.- Students Know the basics of accounts prepared by sole traders.  

CO2- Understand the Recording of transactions under Company accounts.  

CO3- Familiarize oneself with the reconciliation of bank statements.  

CO4- Understand the concept of Depreciation.  

CO5- Know the true position of business by preparing final account of sole 

trader.  Identify the different methods of depreciation  

CO6- Describe the significance of final accounts of companies.  

CO7- Know the significance of tally.   

CO8- Understand the meaning of capital expenditure and revenue expenditure.  

CO9- Know about concepts, assumptions and principles of financial accounting. 

CO10- Understand the need for financial statements.  

CO11- Record transactions in Cash book. 

Insurance &Risk 

Management 

CO1- Know the importance and functions of Insurance in present era.  
CO2-Understand the various insurance policies in order to cover different types 
of risks. 
CO3-Learn various principles of insurance.   
CO4- Get information regarding development of insurance sector in India.  
CO5- Realize the benefits of getting Insurance policies.   
CO6-Learn various new concepts of insurance.  
CO7- Acquire knowledge about underwriting and process of underwriting.  
CO8- Understand the need, importance and principles of insurance.  
CO9-Learn the various types of insurance in detail. 
CO10- Learn about the various distribution channels in insurance.  
CO11- Understand the role of Insurance Specialists. 
CO12- Get insurance policy as per their requirements.  
CO13- Find job opportunities for themselves by studying role of insurance 
sector in development of Indian economy.   
CO14-Tell the importance and use of insurance to others.  
CO15- Explain the various principles of Insurance   
CO16- Explain the various reforms in The Indian Insurance Sector. 
CO17- Analyze the importance of Insurance Industry. 
CO18-  Analyze the need of distribution channels in Insurance and Insurance  

Operation Research 

CO1-Learn the benefits of these models in decision making processes. 

CO2- Know the applicability of OR. 

CO3- Identify the uses of OR. 

CO4- Know the techniques used in OR  

CO5- Understand the various problems  

CO6- Learn about optimality  



CO7- Learn the need for applying various techniques of OR. 

CO8- Understand how to maximize the profits and minimize the costs  

CO9- Explain the need and importance of LPP  

CO10- Explain why particular job is assigned to particular person  

CO11-  Explain about how to cut down the costs  

CO12- Clarify how two competitors could be satisfied 

 

 


