
Programme Name: M.Com 

Programme 

Outcomes 

PO1- The students will develop an ability to apply knowledge acquired in problem 

solving.  

PO2- Ability to work in teams with enhanced communication and inter-personal 

skills.  

PO3- This Program is to train the student to develop conceptual, applied and 

research skills as well as competencies required for effective problem solving and 

right decision making in routine and special activities relevant to financial 

management and Banking Transactions of a business. 

PO4-The students will be ready for employment in functional areas like 

Accounting, Taxation, Banking, Insurance and Corporate Law. 

PO5-Ability to start entrepreneurial activities.  

PO6- To inculcate ethical values, team work, leadership and managerial skills. 

PO7- Students will exhibit inclination towards pursuing professional courses such 

as CA/ CS/ CMA/CFA etc.  

Course Name                                               Course Outcomes 

Managerial Economics 

After the completion of this course, Students will be able to - 

CO1- Be able to acquaint themselves with the theories of Managerial Economics. 

CO2- Understand the law of demand and elasticity of demand  

CO3- Know about the Production Function.  

CO4- Analyze the various theories of marginal economics and theory of Costs.  

CO5-Understand the intricacies of National Income, method of measurement and 

its limitations.  

CO6- Determine the relevance of Consumption Function and its Propensity to 

Consume. 

Financial 

Management & Policy 

After the completion of the Course , Students will be able to :- 

CO1- Know the various sources of finance. 

CO2- Understand the various uses for finance. 

CO3- Familiarize oneself with the techniques used in financial management.  

CO4- Know the functions of finance. 

CO5- Identify the different types of finance. 

CO6- Describe this relationship between finance with other allied disciplines.  

CO7- Understand the meaning of Capital budgeting. 

CO8- Know about capital expenditure. 

CO9- Point out the significance of capital budgeting. 

CO10- Describe the capital budgeting process.  

CO11- Spell out the factors influencing investment decisions. 

CO12- Describe the kinds of capital budgeting decisions. 

CO13- Analyze the combined effects of financial and operating leverages. 



CO14- Understand capital structure and value of a company and their relationship.  

CO15-Explain the goals and functions of financial management.  

CO16- Prepare and present Cash Flow statements.   

Research 

Methodology in 

Commerce 

After the completion of the topics, Students will be able to :- 

CO1- Students understand basics of research methodology.   

CO2- Students know various techniques of sampling.  

CO3- Students also know advanced statistical techniques like Discriminant 

Analysis, Logistic Analysis and Factor Analysis.   

CO4- Students will be able to handle different types of data.   

CO5- It enabled the students to use suitable statistical techniques in research.  

CO6- It enabled the students to interpret the results obtained.  

CO7- It helps the students in prediction and testing the hypothesis.  

CO8- Students learn how to collect sample by different sampling methods. .  

CO9- Students will learn how to tabulate the data.   

CO10- They learn to handle qualitative as well as quantitative data.  

CO11- Understand the effect of different policies made by government  

CO12- They can draw conclusions about the population on the basis of sample. 

Marketing 

Management 

After the completion of the topics, Students will be able to :- 

CO1- Know the importance of marketing management.  

CO2- Learn the process of conducting marketing research.  

CO3-Get information regarding components of marketing mix.  

CO4- Realize the benefits of online marketing methods.  

CO5- State the role and functions of marketing within a range of organizations.   

CO6- Describe key marketing concepts, theories and techniques for analyzing a 

variety of marketing situations.  

CO7- Learn to prepare marketing research reports.   

CO8-Analyse the relevance of marketing concepts and theories in evaluating the 

impacts of environmental changes on marketing planning, strategies and practices.  

CO9- Demonstrate the ability to carry out a research project that explores 

marketing planning and strategies for a specific marketing situation.   

CO10-Identify and demonstrate the dynamic nature of the environment in which 

marketing decisions are taken.  

CO11- Conduct marketing research in order to check needs, preferences and 

habits of customers.  

CO12- Segment markets on the basis of preferences of customers and sell their 

products as per requirement of specific segment.  

CO13- Use E-Commerce marketing practices to increase sale of their products. 

Quantitative methods 

for Business 

CO- Course is to acquaint students with some of the important statistical 

techniques for managerial decision making. The emphasis will be on their 

applications to business and economic situations 

 


